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Features 
Global village becoming smaller  

• Increased global standardization and economy scales :    

•   Mac-Donaldization  

•   Reduction of uniqueness: “From something to Nothing” 

•   The earth – a plain and flat market 

• Industry 4.0 :  

• Digitalization ,  advanced materials, Robotics,  3D manufacture – 
increased mass-customization and localization  

• Increased connectivity and networking 

• Increased Customer Power 
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New Challenges  for organizations 
and individuals   

• Changed Customer expectations  

• Revolutionized the value chain with multichannel of 
communications 

• New digital business emerging  

 

 

 

 

• Image  and Values become only source of distinctiveness-Branding !!!    
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Branding : a survival  tool 
for individuals, companies, regions and countries 

 

•Achieving distinctiveness 

•Sharing Values     

•Managing Trust – relationship commitments  

•As Multilayer  tacit communication channel  
Organization- Customer –Organization 

•Managing Intellectual Capital Assets 

•Building relationships and networks 
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Brands in Latin America and the Caribbean 
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Some open Actions 
in Latin America and the Caribbean 

•Promote alternative funding  for SMES based on 
leveraging intangible assets by  

• Promoting Branding Valuations National and Regional 
mutually recognized Mechanism 

• Promoting  Brands certification  

• Promoting intellectual property rights 
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Thank you!  
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